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Agenda

• UK Grocery market overview

• Recession and its effects

• Sustaining long-term trends



How can we measure the food 

market?

• Consumer surveys “Omnibus” market 
research 

– 1000+ adults

• Diary data: continuous research

– e.g. Family Expenditure Survey.  HM Government

• Panel data: large-scale sample

– e.g. Kantar Worldpanel

– 25,000 households.  Download all barcode data

– Upweight to represent whole UK population



The UK Grocery Market

• Expenditure c. £94bn

• Households c. 25.3m

• Frequency of purchase average 257 times 

p.a.

• Average trip spend £14.31

• Average spend per buyer £3,687 p.a.



UK ‘Grocery’ Market
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Retailer Shares (quarter to Feb 2011)
Share of till roll
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Retailer Development (1990-2011)

• Centralised off-site packing under contract

• Regional distribution centres

• IT development and loyalty cards

• Store formats (e.g. Extra, Superstore, 

Supermarket, Express)

• Range tiering

Smart PriceBasicsValueGood

StandardStandardStandardBetter

Extra SpecialTaste The DifferenceFinest Best



Tiering

• Lettuce

Iceberg lettuce, 600g

→ Prepared Caesar salad, 200g lettuce 

plus added ingredients

80p

£2.00



Tiering

• Pork

Standard bone in, rind on pork chops

→ Boneless pork loin steaks, trimmed and 

bone removed

→ Outdoor reared pork loin steaks, trimmed 

and bone removed

£3.99/kg

£8.99/kg

£9.99/kg







Recession: The Mess We Are In

• 09/10 Expenditure £671bn

Income £496bn

• We borrow around £450m every day

• Government debt about £1.1trillion

(that’s 1.1 million millions)

• Interest on our debt is c. £45bn p.a.



Consumer Confidence Index 
- Monthly
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Food and Drink as a Proportion of 

UK Household Expenditure %



Grocery Price Inflation
Kantar Worldpanel Calculation









What Motivates Food Purchasing?

Health Convenience

Indulgence



Household Purchasing



Premium Own-Label Sales Trends

12 week y-o-y trend +14%







Processed Growth Through Insight 

and Innovation



Other Growth Trends

Consumer ethics (some becoming mainstream)

• Fair Trade

• Animal Welfare

• Sustainability

• Provenance

• Quality schemes (use of Red Tractor)



Which, if any, of the following logos are 

you aware of/have you seen before?



Not Caged Eggs Market Share



Summary

• UK grocery market continues to consolidate

• Consumer spending constrained for next few 

years

• Long-term trends will drive product 

development

– Convenience

– Health

– Taste/indulgence


